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ABOUT ISBA

• We are the Voice of British Advertisers

• ISBA is the only body focused solely on the interests of 
British advertisers 

• We have over 450 advertisers in membership

• Google and Facebook are members – as advertisers

• Represent over £10 billion in ad spend

• Ad Fraud costs UK advertisers £277m of online budgets 

• Viewability costs UK advertisers £1b in media ad spend



AT THE HEART OF THE INDUSTRY
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ISBA DIGITAL SURVEY 2016

• 1. Ad Viewability

• 2. Ad Fraud

• 3. Online Brand Safety

• 4. Ad Blocking

• 5. Mobile Advertising

• 6. Understanding the effect of online on offline

• 7. Programmatic Trading

• 8. Affiliate Marketing

• 9. Audience Measurement

• 10. Social Media



AD FRAUD

• “Ad fraud made $10 billion for cybercriminals last year”

Mikko Kotilo, Principal, botlab.io

• By 2020: ad fraud second only to drugs as biggest criminal money-maker

• Guardian ‘adlandis failing to defeat digital fraud’

‘advertisers risk damaging their relationship with consumers’



VIEWABILITY

• 50% of creative served on screen for a second 

Not mandatory

Below the bar?

• Shell asked for 5 times industry standard – Kellogg & Unilever

• Aim to trade on 70% or 100% viewable ad impressions?

Higher viewability rate – less viewable, more expensive inventory 

• 2016

Principles for Mobile & Video viewability

Certification of vendors 



INTELLECTUAL PROPERTY 

INFRINGEMENT

• ISBA working closely with:

– Intellectual Property Office, Department 

– Department for Business, Innovation & Skills

– Department for Culture, Media & Sport

• Writing to members whose ads have appeared on websites which infringe 
intellectual property

• Encouraging advertisers to become ‘brand champions’ 

& meet with Baroness Neville-Rolfe, Parliamentary Under-Secretary of State for  

Department for Business, Innovation and Skills & Minister for Intellectual Property

• “Follow The Money” approach in IP Infringement 
National initiatives meeting in Brussels on 17 February



ONLINE BRAND SAFETY

• Jan 2014

Digital Trading Standards Group - Good Practice Principles

for trading of digital display advertising

• May 2014 First seals awarded to 9 companies 

policies & processes independently verified 

• Seals currently issued to 37 companies  

• Content Verification Tools: 3 accredited

• Facebook & YouTube’s ‘Content Exclusion Controls’ including 
‘Sensitive Subjects Exclusion Tool’



PLEASE DO NOT 

HESITATE TO 

CONTACT ME

ISBA  12 Henrietta Street, Covent Garden, London, WC2E 8LH 

Contact    David Ellison

Tel 020 7291 9020 

Email        davide@isba.org.uk

Website    www.isba.org.uk


