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Good Practice Principles

1

The Buyers and sellers of digital display advertising
shall ensure that the transaction is one pursuant to
either (a) a Primary Agreement or (b) the specific
terms and policies within an agreed or signed
contract.

How Adform.com complies

All Buyers and Sellers agree to the Adform Buyer Master
Services Agreement (MSA).
The Adform MSA includes the following Eligibility
Requirements:
Adform uses the following criteria to determine whether
any Website is eligible for the Services provided by
Adform.
Websites cannot contain any adult content or link to any
adult materials, including, but not limited to:
• Explicit/vulgar/obscene language
• Posting or referencing sexually explicit images
• Promotion of adult services, such as phone sex or
escort services
Websites cannot contain any content that endorse
criminal activities including but not limited to:
• Organized crime
• Terrorist activities
• Cyber crimes
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A Primary Agreement, or the specific terms and
policies within an agreement or signed contract,
should include the Buyers’ and Sellers’ intention as to
where the advertising should (or should not) appear.

All transactions within the Adform platform are
programmatic. Seller and Buyer intentions are
communicated in the bid request and bid response,
respectively.

The Buyers and Sellers should select from one or
both of the following means to minimise as
misplacement:

Buyers have the ability to select and omit content
categories and specific domains (appropriate and
inappropriate schedules) through the Adform UI, or through
their DSP UI.

A. Independently-certified (to JICWEBS standards
Content Verification (CV) tool (criteria agreed
between the Buyer and Seller pre-delivery): or

All inventory on the Adform platform is vetted for brand
safety (see principle 4) before being added to the platform.

B. Appropriate / Inappropriate Schedules (criteria
agreed between the Buyers and Sellers pre-delivery).

Adform.com
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How Adform.com complies
Adform employs an enterprise level blacklist that is updated
hourly based on real-time transactions. In addition, buyers
can create whitelists and blacklists at the campaign level.
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Sellers should confirm the specific provisions applied
to minimise the risk of ad misplacement, irrespective
of whether inventory is sourced directly or indirectly.

Adform has several web pages that communicate the
provisions applied to minimize the risk of ad misplacement,
which include the following disclosures:
“Bid with peace of mind while our extensive suite of brand
safety tools keeps you safe and makes sure you only pay for
exactly the inventory you want. With new threats constantly
emerging to your brand, having a suite of tools that
proactively work to keep your brand safe is essential. We
partner with many of the industry’s leading brand safety
vendors, giving you peace of mind and maximum
protection. We will make every reasonable effort to take
down inappropriate advertisements or ads appearing on
content (inventory) deemed inappropriate by any relevant
party, including by our own discovery.”
https://site.adform.com/products/advertiser-edge/brandsafety/
https://site.adform.com/products/advertiser-edge/
https://site.adform.com/privacy-center/corporateprivacy/take-down-policy/
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Sellers should be able to explain the process(es) that
form the basis of specific provision and/or the
reasonable endeavours.

Every new direct publisher account, domain, or App is
subject to a robust vetting and evaluation process.
On an annual basis, all Adform publisher partners are
subject to a re-vetting process. The process includes credit
and business credentials checks, verification of partner
company profile, website and partner’s industry
(re)certifications and reference checks.
Adform has developed a proprietary brand-safety focused
suite of tools that continuously monitors, identifies and
neutralizes threats. In addition, Adform partners with many
of the industry’s leading brand safety vendors if an
advertiser wishes to use a third-party brand safety solution.
Adform uses a domain blacklist compiled from multiple
third party sources, and an internal, proprietary domain
blacklist that is updated hourly based on real-time
transactions.
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Both Buyers and Sellers should understand any
contractual consequences should they fail to
monitor this process and respond appropriately to ad
misplacement via take down.
The signatory’s take down policy and procedures
must be in place, clearly defined and communicated
to each customer, including timeframes for take
down of misplaced ads.

According to the Adform Buyer MSA…
•

Termination - If a party is in a material breach of this
Agreement, which cannot be remedied within 28 days
of a request to do so by the other party, or (ii)
insolvent or has ceased trading, the other party may
terminate this Agreement with immediate effect by
written notice to the Party and claim damages.

According to the Adform Publisher MSA…
•

If a Party is in a material breach of this Agreement,
which cannot be remedied within 14 days of a request
to do so by the other party or (ii) insolvent or has
ceased trading, the other Party may terminate this
Agreement with immediate effect by written notice on
the Party in breach and claim damages.

Adform.com
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How Adform.com complies
Adform Take Down Policy:
“If concerns are raised by any relevant party, including by
Adform own discovery, Adform’s clients or partners, or
concerns are raised from consumers, regulators and others,
with respect to inappropriate advertisement (ads) or ads
appearing on content (inventory) deemed inappropriate,
Adform will make every reasonable effort to take down
such ads or placements. Adform will do this by itself, if
within Adform’s control, or by contacting our partners if not
within Adform’s control. Adform will take action as soon as
possible, but in any event will start working on the matter
within 96 business hours.
Adform enforces this policy on a case-by-case basis and
subject to interpretation by Adform depending on the
severity, impact etc. In case of multiple breaches of this
policy, Adform reserve the right to ban such customer and
partner from Adform’s platform and services.
Depending on the severity the following, escalation
contacts should be used:
•

•

If within business hours, please contact the Adform
Client Support Teams via
http://site.adform.com/contact-support/ or through
e-mail to support@adform.com.
In case of high severity outside business hours, please
contact Adform’s support hotline on +4578755955.

This policy may be amended from time-to-time by Adform,
if it is deemed necessary in order to reflect Adform’s
processes and/or to ensure that inappropriate
advertisement (ads) or ads appearing on content (inventory)
are not being shown or served.”
The full Adform takedown policy is posted here:
https://site.adform.com/privacy-center/corporateprivacy/take-down-policy/
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Are there any other brand safety measures which you
undertake which you might want to inform the
market about, for which documentation can be
provided, and which can be independently verified or
audited?

Adform’s Brand Safety measures fully represented above.

Statement of verification provider:
We have reviewed Adform policies and procedures for minimising ad misplacement in accordance with the JICWEBS
DTSG UK Good Practice Principles. Our examination was designed to independently confirm that the brand safety policies
stated have been implemented and clearly documented where required.
Our review did not extend to testing the effectiveness of any processes, procedures or controls for ad misplacement.
In our opinion, at the time of our review, Adform had established policies to minimise ad misplacement as described in the
JICWEBS DTSG UK Good Practice Principles.

Adform.com
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JICWEBS Standard:

Verified by:

Address:
BPA Worldwide
Clerkenwell House
45-47 Clerkenwell Green
Clerkenwell, London
EC1R 0EB
UK

About JICWEBS

About Digital Trading Standards Group (DTSG)

JICWEBS (Joint Industry Committee for Web Standards)
defines best practice and standards for digital ad trading in
the UK and our mission is to deliver recognized trust and
transparency to the market. JICWEBS is made up of the
following trade bodies: Association of Online Publishers
(AOP), Internet Advertising Bureau (IAB) UK, ISBA – the
voice of British advertisers – and the Institute of
Practitioners in Advertising (IPA).

The Digital Trading Standards (DTSG) is an UK industry
body made up of representatives from across the digital
display advertising ecosystem, including the buy- and sellside. The DTSG is comprised of representatives from
advertisers, agencies, agency trading desks, demand side
platforms, advertising exchanges, sales houses, advertising
networks, supply from side platforms and publishers.
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